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Honesty, transparency, innovation, social 
and environmental responsibility are the val-
ues in which Barilla reflects itself, as results 
of a strong and widely recognized cultur-
al identity. This identity, as an outgrowth of 
the founders’ entrepreneurial style, has been 
progressively reinforced over 125 years of 
traditions, experience and actions, becom-
ing one of the firm’s fundamental resources.

Nowadays, due to the growth of business, 
Barilla operates in many environments in 
constant and rapid development. 

Since 1877, Barilla has been 
manufacturing food products, 

offering a nutritionally
balanced diet to consumers

all over the world.

Therefore, due to the complexity of this 
scenario, it is essential to clearly define 
the corporate values that Barilla accepts, 
acknowledges and shares, as well as the 
responsibilities assumed by Barilla, both 
within and outside the Group.

For this reason the present Code of Ethics 
(hereinafter called the “Code”) has been 
adopted, as an essential instrument to share 
and clarify Barilla’s principles and values.

FOREWORD
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INTRODUCTION



“Ethics” includes the whole set of rules of 
conduct – whether public or private – fol-
lowed by individuals or groups. 

This term, generally used in a number of dif-
ferent contexts, refers to all rules and prin-
ciples, which should be followed in every-
day human life. 

Although based upon an abstract concept 
(composed of principles and ideals), the 
application of ethics is anything but theoret-

Within the context of business activities, 
unethical conduct could lead to “potential-
ly opportunistic” behaviors, dictated by the 
erroneous conviction that one is acting in 
the Company’s favor.

Therefore, the Code of Ethics is of para-
mount importance in reaffirming that the 
conviction that one is acting in favor of or 
to the advantage of Barilla can never, in any 
way, justify acts or behaviors that conflict 
with these accepted and shared principles.

The following document is not intend-
ed to improve compliance with the law or 
enhance Barilla’s reputation, due to the fact 
that legal responsibility, full respect of the 
law and fairness – as well as the high qual-

1.1 
WHAT IS “ETHICS”?

1.3 
THE CODE OF ETHICS

ity of the products – are already essential 
prerequisites for the very existence of Baril-
la and therefore these concepts cannot be 
considered as the objectives of a Code of 
Ethics.

Therefore, the first and foremost objective 
of the present Code of Ethics is to share and 
divulge the values Barilla acknowledges and 
accepts, at all levels, in order to remind all 
Barilla’s employees to perform their actions 
and decisions and consider and respect 
their own interests, rights and duties, as well 
as those of everyone else.

In other words, everyone shall be aware that 
the welfare and respect of all must always be 
expressly considered in everyday activities.

ical: it is strictly related to everyday life and 
transferred into concrete codes of practice.

According to the words of the German phi-
losopher, Immanuel Kant, “ethical behavior” 
is that of an individual inspired not by fears 
of punishment or by opportunistic hope of 
rewards, but rather by his own conscience, 
“in such a way as to treat mankind, either in 
himself or in others, always together as an 
end, and never as a mere means to achieve 
an end”.

1.2 
BUSINESS ETHICS

When considerations about ethics apply to 
the broader field of business, rather than to 
individuals’ acts, concepts of responsibility 
and individual awareness shall be bound up 
to the concepts of “Company Social Re-
sponsibility” and “Corporate citizenship”.

For Barilla, Social Responsibility means 
theability to perform its business activities 
in full respect of the legitimate interests of 

its partners and customers, as well as in 
protecting and preserving environmental 
resources for future generations.

In other words, Barilla, when performing 
its business activities, gives due respect 
for all living creatures and considers the 
value of inanimate things, doing this as its 
own action’s end, rather than a strategy to 
achieve mere profit.
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Therefore, this document aims to be a 
rational incentive in determining when a 
behavior is fair and correct, as well as the 
reason for it.

The primary objective is to introduce an 
ethical evaluation both in deciding one’s 
own appropriate behavior and in evaluat-
ing someone else’s actions, integrating, in 
this way, the moral and the business sphere, 
individual and corporate responsibility, and 
the personal sphere to the Group’s one:  

1	 The term Company Personnel refers to Administrators, Auditors, Executive Officers and all other employees.

1.5 
SHARING THE CODE OF ETHICS

Style, as Pietro Barilla used to say, is a 
behavior, which “involves many little things”. 
Today, it is essential to collect all those “lit-
tle things”, in order to clarify Barilla’s way 
towards the future as well as to ensure fair 
competition in the present industrial mar-
ketplace, which is much more responsible 
and mature. Therefore, this means perform-
ing business activities well and with dignity, 

1.4 
THE BARILLA “STYLE”

in strict compliance with the rules, and most 
of all it involves conforming Barilla’s behav-
ior to shared principles and values, which 
inspire spontaneous consent, far from mere 
obedience and duty.

Through the sharing and application of the 
principles set forth in this document, Barilla 
clearly defines its “style”.

this operation will allow reasoning to be 
translated into real ethical action.

This document shall be consequently a 
“moral contract”, subscribed to by all Barilla’s 
Personnel1, from external collaborators to 
suppliers. It is intended to be a personal mor-
al pledge. It will not directly enhance Barilla’s 
competitive position, but it will certainly have 
an indirect influence as long as it will be able 
to encourage everyone to adopt an ethical 
point of view and a shared culture of values.
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OUR 
COMMITMENT



Through “our commitment”, 
Barilla intends to declare the 

purposes and shared objectives 
of everyone who works within 
the Group, as well as of those 

who maintain external relations 
on behalf of Barilla, either 

individual or groups.

Barilla commits itself to be a quality-fo-
cused provider of food products of superior 
quality and excellent flavor, which can con-
tribute to a nutritionally balanced diet, while 
enhancing the full respect for environment 
and the dignity of people. Barilla intends to 
focus mainly on two areas of its business:
•	 Italian first courses
•	 Bakery products

People are Barilla’s activities’ main and con-
stant point of reference. 
Our products’ consumers shall have four basic 
rights: right to safety; right to be informed; 
right to choose; and right to be listened to.

Barilla’s human resources (such as the Com-
pany’s employees, etc.) represent our central 
resource towards development and success.
Barilla recognizes cultural and skills diversi-
ty as an essential value in the company’s life 
and intends to attract and develop leadership 
potential, passion for food products and the 
intellectual curiosity of each employee.
Fairness, transparency and respect must 
inspire every decision and action, in a con-
text of mutual trust and interdependence.

Products represent our daily commit-
ment and all our efforts are aimed at their 
improvement. Barilla seeks to concentrate 
its activities in innovation, in order to obtain 
top-quality products, perceived as distinc-
tive by its customers and consumers.

OUR COMMITMENT

PEOPLE

BARILLA’S HUMAN RESOURCES

PRODUCTS

Barilla’s brands constitute the company’s 
identity. 
Coherence of products and quality of com-
munication will guarantee continuous sup-
port for all our brands.

Barilla considers its Customers as partners 
in pursuing business success.
With this in mind, Barilla promotes col-
laboration with them, as far as possible, in 
order to improve business categories and 
commercial practice, in further respect of 
all customers.

BRANDS

CUSTOMERS

Barilla is committed to carrying out its activ-
ities in full respect of the environment and 
human health, being aware of its social and 
ethical responsibilities towards the commu-
nities where it operates and from which it 
draws resources.

ENVIRONMENTAL POLICY

Barilla perceives the role of its Compet-
itors as a constructive challenge and 
benchmark, in aiming for excellence.
Barilla seeks to compete with fairness, 
towards the continuous improvement of 
its business activities.

Profit represents one of the basic indica-
tors of the company’s health and has a 
crucial role in fostering development and 
welfare.

COMPETITORS

PROFIT
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Honesty constitutes the fundamental prin-
ciple in performing all of Barilla’s activities 
and affairs, its various initiatives, its prod-
ucts, its information and communication 
strategies, while constituting an essential 
part of the company’s management policy.

Barilla firmly believes that, in order to qualify 
its business activities as ethical, it shall operate 
in respecting and safeguarding human rights, 
Earth’s regenerative capability and the welfare 
of the community, while promoting sustaina-

3.1 
HONESTY AND TRANSPARENCY

3.2 
SOCIAL RESPONSIBILITY

All of Barilla’s relations with stakeholders2 

are carried out, at all levels, with fairness, 
integrity, loyalty and mutual respect, in the 
belief that a clear, transparent and timely 
dialogue constitutes a fundamental asset 
for the Company.

ble human development. Barilla is furthermore 
aware that social and ethical responsibility also 
refers to all communities, in particular to those 
of developing countries that produce basic 
materials for some of Barilla’s products.

Business practices may change over the 
years, but the coherence with those val-
ues has always been Barilla’s primary  
presentation. 
Barilla “style” is based on human and pro-
fessional reciprocal development of its 
employees and it will last into the future 
as long as every employee will continue to 
respect those basic values.

2 Stakeholders are those individuals, groups, as well as organizations and institutions representing them, whose interests 
are directly or indirectly affected by the activities of Barilla.

In this respect, Barilla reaffirms its commit-
ments to operate within the framework of 
the United Nations Universal Declaration 
of Human Rights, the Fundamental Con-
ventions and Recommendations of the 
ILO (International Labor Organization), 
the Earth Charter published by the Earth 
Council and the United Nations Global 
Compact proposal.

The Barilla Group has been 
managed by the same family 
for four generations and this 

explains the reason why
it has such a strong identity, 

which has been always based
on human and professional 

“style”, while characterized by 
fairness, integrity and the ability 
to strike a fair balance between 

respect for communities  
and its basic interests.

In coherence with its ethical vision, Barilla 
intends to enhance the value of each person, 
by respecting physical, cultural and moral 
integrity and the right to interact and associate 
with others. Barilla seeks to pay attention to all 

3.3 
THE CENTRALITY OF PEOPLE – 
DIVERSITY AND INCLUSION (D&I)

the needs in people’s lives, given that human 
life inspires all the company’s activities. 
Barilla supports and respects human rights 
in its activities and in the sphere of its influ-
ence, offers equal opportunities for the  
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Barilla’s commitment towards the Earth 
aims to safeguard its nature and beauties, 
for present and future generations, thus 

3.5 
ENVIRONMENT PRESERVATION
AND ANIMAL WELFARE

transmitting values and traditions that can 
preserve a long-term development of man-
kind and the environment.

Barilla guarantees its employees’ freedom 
of association and recognizes the right to 
collective bargaining. The Company com-
mits itself never to taking advantage, even 
indirectly, of either forced and obligatory 
labor, or child labor. 

Barilla avoids all forms of discrimination 
against its employees, whether based on 
age, sex, sexual orientation, health status, 
race, nationality, political ideas or religious 

3.4 
EMPLOYEES’ RIGHTS

beliefs; it strongly repudiates any form of 
discrimination in the areas of recruitment 
and human resource management. Baril-
la is firmly committed to prevent any form 
of mobbing or work exploitation, whether 
direct or indirect. 

Barilla is furthermore committed to adopt 
only criteria of merit, work performance 
and professionalism in all decisions con-
cerning employees’ career development.

3 The “Precautionary Principle” is a principle according to which, in case of doubt related to a product’s or production 
procedure’s safety towards the environment or human health, the burden of proof regarding the harmlessness of the 
above-mentioned product or procedures lies solely with the manufacturer.

4 Food Sovereignty shall mean people’s right to make their own choice in the fields of food production and distribution, 
while respecting criteria of sustainable environmental, cultural, and social development, in order to guarantee every-
one’s right to an adequate and healthy diet. Right to food is a basic human right, a principle that is firmly established by 
International law. The Charter of the United Nations implicitly mentions it and it has been reaffirmed and further devel-
oped in various international declarations, including the Universal Declaration of Human Rights (article 25) and many 
other regional or universal international conventions. The principle of Food Sovereignty proceeds in parallel, promoting 
the economic, political, and cultural sovereignty of Countries.

development of its people, and protects their 
privacy. 
Barilla believes that doing the right thing is 
also good for business and that respecting 
diversity and promoting inclusion can be a 
source of competitive advantage, by creating 
a more engaged work force that makes better 
decisions based on a superior understanding 
of the persons who purchase and consume 
the company’s products around the world. 

Barilla does not tolerate any form of discrim-
ination or exclusion in relation to, amongst 
other characteristics, age, culture, ethnici-
ty, nationality, religious faith, race, political 
opinions, family status, pregnancy, veteran 
status, gender, sexual orientation, gender 
identity, and/or expression, genetic infor-
mation, health or disability.

Barilla commits itself to adopting, in every 
activity, criteria of caution – the “Precau-
tionary Principle”3 – and to implementing 
a preventive approach towards environ-
ment and biodiversity; furthermore, Barilla 
deems to promote initiatives designed to 
foster greater environmental responsibili-
ty of the company and to encourage the 
promotion of technologies to protect the 
environment.

From the selection of raw materials to the 
distribution of finished products, Barilla 
actively contributes to respecting the princi-
ple of “Food Sovereignty”4, in the belief that 
the concept of ethical and social respon-

sibility shall include all those communities 
producing raw materials.
Moreover, Barilla’s commitment of caring for 
the present and future wellbeing of the Peo-
ple and the Planet includes animal welfare. 

Barilla does not test its products or raw 
materials on animals, nor funds, commis-
sions, co-authors or otherwise directly or 
indirectly supports animal testing, unless 
strictly required by Authorities for safety or 
regulatory purposes. 

The Company discourages its suppliers to 
use animal testing and strongly supports 
alternative methods.

Barilla considers compliance with nation-
al and international law as essential in per-
forming all of its activities. 
Therefore, Barilla commits itself to adjust-
ing its conduct so as to prevent crimes and 

3.6 
COMPLIANCE WITH ENFORCED LAWS, 
CODES AND REGULATIONS

to conform to the principles of general 
practice.
Moreover, its general conduct and any deci-
sion made by Barilla shall be inspired by the 
law’s possible evolution.
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RULES AND CODE 
OF BEHAVIOR



Barilla aims to maintain and develop a rela-
tionship of trust with its stakeholders, at all 
levels, characterized by fairness, collabora-
tion and mutual respect.
With the term stakeholder, Barilla means the 

Barilla’s information and relations with 
stakeholders shall be governed by princi-
ples of transparency, fairness, timeliness 
and coherence, in compliance with the 
right to information.

Each employee shall cooperate to ensure 
accounting transparency, based on the use 
of true, accurate and complete information 
for construing entries in accounts.

Each employee shall also collaborate in 
order to have transactions properly and 

Barilla has the duty to ensure all necessary 
conditions to contribute to a nutritionally 
well-balanced diet with its products. 

Nutrition, however, is not only a biological 
fact, but is also strictly related to individual’s 
cultural identity; this explains why all mar-
keting activities shall respect everybody’s 
different values, customs and practices in 
food production and distribution.

Therefore, Barilla considers its consumers 
as interlocutors: they have the right to be 
fully informed in order to make their con-
scious choice at the moment of purchase, 
rather than treating them as anonymous 
“consumers” of products. 

Barilla, in fulfilling company’s targets, shall:

•	 guarantee a relationship of trust and loy-
alty with its consumers;

4.1 
RELATIONS WITH STAKEHOLDERS

4.3 
INFORMATION AND ACCOUNTING RECORDS

4.2 
MARKETING AND COMMUNICATION

following categories: stockholders, inves-
tors, Company Personnel, external con-
tractors, customers, suppliers, competitors, 
public administrations, local and national 
communities, and the media.

timely authorized, coherent, legitimate, 
verifiable, adequate and registered in the 
books of accounts through accurate fil-
ing, according to logical criteria, in order 
to make sure that each operation can be 
easily traced.

No false or misrepresented data may be 
registered in the Company’s (or Group’s) 
books of accounts, for any reason whatso-
ever. No employee may be engaged in this 
sort of criminal activity, even if asked to by 
a superior.

•	 take into consideration the higher order of 
intellectual and cognitive needs that nat-
urally cause people to consider what they 
are eating, rather than focusing exclusive-
ly on biological needs.

Barilla’s communication activities:

•	 will always be respectful of the centrality 
of human being, with their complex mix 
of physical, psychological, cultural and 
emotional needs: marketing considera-
tions shall never prevent full transparency 
of the content and proper use of prod-
ucts;

•	 will avoid vulgar, contradictory, uncertain 
or ambiguous messages;

•	 will always consider its own responsibil-
ity in influencing people’s choices, while 
guaranteeing a fair relationship between 
Barilla and its consumers.
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One of the key points of Barilla’s policy is 
represented by internal audit, which includes 
any necessary or useful procedures, spread 
to all its employees, directed at maximiz-
ing Company’s targets, ensuring respect of 
corporate laws and procedures, protecting 
corporate assets and providing precise, fair 
and complete accounting information.
Therefore, Barilla has created and developed 
proper tools and procedures for addressing, 
managing and checking activities inside its 
organization.

Fully aware that a positive attitude towards 
controls is to be achieved in order to 
increase its efficiency, it is Barilla’s policy to 
disseminate and improve, at every level of 

4.4 
INTERNAL AUDIT

the organization, a culture characterized by 
awareness of the importance of controls.

The responsibility for building and updating 
an efficient internal audit system rests on all 
Barilla’s employees. Therefore, managers 
shall be requested to become fully involved 
in the company’s system of internal auditing 
in their respective functions and share the 
values and tools of internal controls with all 
their colleagues.

Each employee shall be held responsible for 
tangible or intangible corporate assets and 
their proper use. No employee can make, or 
let others make, improper use of assets and 
equipment belonging to Barilla.

Barilla commits itself to taking all neces-
sary measures to prevent and avoid bribery 
and misappropriation. 

Any form of payment, in any way aimed 
at obtaining favorable treatment, whether 
directly or indirectly, in the pursuit of any 
activity tied to Barilla, is prohibited.
In particular, each employee shall refrain 
from all forms of gifts, which exceeds or 

4.5 
BRIBERY AND MISAPPROPRIATION

be construed as exceeding normal com-
mercial practices or courtesy received by 
third parties. 

This rule, to which there shall be no excep-
tions, shall apply both when the employee 
is pursuing its own advantage, and when 
diverging from the company’s interests.

Contracts and work assignments shall be 
performed according to that established by 
the parties. In order to ensure proper and 
fair management of contractual relations, 
Barilla refrains from taking any advantage 
of its dominant position, with regard to 

4.6 
DILIGENCE AND FAIRNESS IN CONTRACTS

contractors; furthermore, Barilla commits 
itself in providing accurate and exhaustive 
information to each employee and third 
parties involved in the above-mentioned 
contracts.
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Barilla acknowledges that digital intangible 
assets have become a resource of unprec-
edented importance and considers the 
information security, which embeds the 
principles of confidentiality, integrity and 
availability of data, to be integral parts of 
its activities. 

Barilla puts people at the heart of its oper-
ations and decision-making processes no 
matter how advanced and self-functioning 
the latest technologies may be. 
Barilla however recognizes Artificial Intel-
ligence (“AI”) and Advanced Analytics have 
the potential to increase innovation and 
productivity, and to help respond to key 
global challenges.

Therefore, Barilla firmly promotes a respon-
sible, legitimate and clearly intelligible use 

4.7 
PROTECTION OF INFORMATION

4.8 
HUMAN-CENTRICITY 
AND LATEST TECHNOLOGIES

Barilla commits itself to protecting its infor-
mation systems from unauthorized access 
and disclosure, at the same time ensuring 
full compliance to data protection applica-
ble laws and information security standards.

of both AI and Advanced Analytics. This 
means we are dedicated to maintaining 
transparency in AI algorithms and ensuring 
fair and unbiased decision-making. 

Take data privacy and security as para-
mount in our use of AI and analytics, and 
are committed to implementing said tech-
nologies in compliance with the relevant 
laws and regulations and to this Code of 
Ethics. 
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IMPLEMENTATION 
AND CONTROL 
PROCEDURES



This Code of Ethics is addressed to each and 
every Barilla Stakeholder without exception 
and to all those who, directly or indirectly or 
on a permanent or temporary basis, enter 
into relationships or transactions with Barilla 
and work toward the Company’s objectives.

The Code of Ethics is binding for each and 
every Barilla employee, external collaborator, 
consultant, supplier and customer; each of 
them shall explicitly accept and respect the 
present Code. Furthermore, suppliers are 
required to always act in a manner consist-
ent with the general principles of the present 
Code, in order to pursue an ethically respon-
sible manufacturing model.

All Barilla employees are expected be famil-
iar with the provisions of this Code, to refrain 
from conduct that is contrary to its provi-
sions, to consult their superior, the Internal 
Control Committee or the Global Ethics and 
Compliance Committee for clarifications 
and avoid any behavior that could prevent 
their counterparts from becoming cognizant 
of the existence of this Code of Ethics. In all 
business transactions, the counterparts must 
be informed of this Code’s rules of conduct, 
which they are expected to abide by.
Compliance with the Code is also required 
by existing law as an essential part of the 
contractual obligations of all employees, 
within the meaning of and for the purposes 
of article 2104 of the Italian Civil Code5.

Barilla is committed to complying with or 
causing others to comply with the provi-
sions of the Code, through the establish-
ment of a Global Ethics and Compliance 
Committee (with Group-wide competency) 
and an Internal Control Committee (rele-
vant to the Group’s companies whose legal 
headquarters and principal activities are 
based in Italy).

Barilla has delegated to such Committees 
the task of overseeing and monitoring the 
implementation of the Code of Ethics and, 
according to their scope and competency, 
are specifically responsible for:

5.1 
SCOPE OF IMPLEMENTATION
OF THE CODE OF ETHICS

5.2 
ESTABLISHMENT OF THE COMMITTEES 
WITH MONITORING RESPONSIBILITY

Barilla is committed to actively and fully 
cooperate with public Authorities, through 
its employees, in fostering the enhance-
ment of a corporate culture characterized 
by an awareness of the existence of con-
trols and a control-oriented mentality.
Barilla is also committed to expand and 
update this Code in order to make it consist-
ent with changes in civil society and in the 
statutes that have relevance for the Code.

More specifically, Barilla’s management is 
required to comply with the rules of the 
Code when it proposes or carries out pro-
jects, activities or investments on behalf 
of the Company, and the members of the 
Board of Directors must also bear in mind 
the principles contained in the Code, in 
defining the Company’s objectives.

Those who occupy positions of responsi-
bility within Barilla (so called top manage-
ment) are expected to act as an example for 
the employees, to encourage them to abide 
by the Code and to foster compliance with 
its rules of conduct. 
In addition, they are required to communi-
cate to the Internal Control Committee all 
useful information about control failures, 
suspect behavior, etc., and change their 
department’s control systems in accord-
ance with the instructions provided by the 
Internal Control Committee.

•	 monitoring on an ongoing basis the 
implementation of the Code by the affect-
ed parties;

•	 handling any reports concerned with rel-
evant and serious violations of the Code;

•	 expressing binding opinions regarding the 
need to revise the Code and significant 
Company policies and procedures, in order 
to make them consistent with the Code;

•	 reporting violations committed by compa-
ny Executives and Managers to the Board 
of Directors and to the Board of Auditors.

5 “Art. 2104: diligence of workers. Workers are expected to render diligently the services expected from them accord-
ing to the nature of such services, the interests of the company and the higher interests of national production.  
They must also comply with the rules for work execution and discipline as set down by their employers and the supe-
riors to whom they report”.
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The Committees report violations of the 
Code committed by employees or exter-
nal collaborators and suggest the measures 
to be taken to the corporate departments 
designated. Barilla has established appro-
priate channels of communication, consist-
ing of e-mail addresses and an online plat-
form, that can be used by affected parties 
to communicate remarks about the imple-
mentation of the Code and report violations 
of its rules of conduct.

As an alternative option, all interested par-
ties can report, in writing and anonymously, 
all violations or suspected violations of the 
Code of Ethics to the Committee with over-
sight authority over the implementation of 
the Code.

The Committee in charge of handling the 
report will then:

•	 review the violation report, providing a 
feedback to the author of the report and 
interviewing, if necessary, the person 
charged with the alleged violation;

5.3 
REPORTING OF VIOLATIONS
OF THE CODE OF ETHICS

•	 take all actions necessary to shield the 
person who reports violations from any 
kind of retaliation or action that could 
even remotely be construed as a form of 
discrimination or retribution;

•	 ensure that the name of the person who 
reports a violation is kept confidential, 
unless the law requires otherwise;

•	 in case of ascertained violation of the Code, 
the Committee will transmit the violation 
report and any appropriate suggestions 
either to the Company’s top management 
or to the department affected by the vio-
lation, depending on the seriousness of 
the violation;

•	 the Departments responsible for handling 
violations, taking into account the appli-
cable law and the Company’s system of 
disciplinary actions, will then define the 
applicable sanctions, implement them 
and report to the Committee with over-
sight authority over the implementation 
of the Code.

Barilla is committed to foster and ensure 
an appropriate understanding of the Code 
and to disseminate its knowledge among all 
interested parties, through proper commu-
nication activities.

5.4 
COMMUNICATION AND DISSEMINATION  
OF THE CODE OF ETHICS

In order to help Company Stakeholders make 
their conduct consistent with this Code, 
Barilla will provide an effective training pro-
gram and will strive on an ongoing basis to 
enhance awareness of the values and princi-
ples of ethics contained in the Code.
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In this regard, Barilla is fully aware that 
integrity and ethical values are essential 
elements of the control mechanism of 
its own organization and that these ide-
als have a big impact in terms of planning, 
management and everyday operations of 
its own business.

In order to ensure that Barilla Personnel have 
a correct understanding of the provisions of 

the Code of Ethics they are requested to 
comply with, Barilla is committed to organ-
izing communication and training activities 
on an ongoing basis, designed to make sure 
the Code will be effectively assimilated as 
an integral part of the company’s control 
mechanism and culture and come to serve 
as a common legacy, shared and dissemi-
nated at all levels.

The reference below  
to specific articles of statutes  

or regulations of the Italian legal 
system is due to the fact that  
the Code of Ethics has been 

included as an element of the  
general mechanism of controls  
defined and formally set forth  
as per Italian Decree n. 231/01,  

in compliance with which 
a specific Internal Control 
Committee has also been 

established (§ 5.2.).

One of the central factors distinguish-
ing Barilla’s conduct is its respect for high 
standards of behavior, values and ideals that 
are intended to guarantee the integrity of 
the company’s capital, as well as protect-
ing creditors and third parties who conduct 
business with the Company.
These values are also protected by legal 
provisions which are contained in Italian 
Decree 231/01: this Decree introduced to 
the Italian legal system a novel form of liabil-
ity for Companies that benefit from criminal 
activity, including those mentioned above, 
if perpetrated in their interest and for their 
benefit6.

Company Stakeholders may therefore not 
engage in, cooperate in or cause others 
to engage in unlawful conduct, particular-
ly actions that could give rise to the crim-
inal violations listed in Article 25-ter of 
Legislative Decree 231/01 or conduct that, 
while not capable by itself of causing one 
of the criminal violations listed above, has 

6.1 
PROTECTING THE COMPANY’S CAPITAL, 
CREDITORS AND THE MARKET

the potential of doing so or could be con-
ducive to the occurrence of such criminal 
violations. Therefore, Company Person-
nel are expressly forbidden from carrying 
out, collaborating or supporting activities 
that in any way constitute a crime accord-
ing to the provisions of art 25-ter of Italian 
Decree 231/01 or carrying out, collaborat-
ing or supporting activities that, although 
they prove not to be of a nature that could 
be construed as crimes according to the 
provisions of the above mentioned Decree, 
could potentially become such, i.e. activities 
that could assist and abet the commission 
of the previously stated crimes.

All Company Personnel, in performing their 
duties and functions, are responsible for 
the definition and proper functioning of the 
control system and they are expected to 
communicate in written form to their supe-
rior and the Committee any accounting 
omissions, falsifications or irregularities that 
come to their attention.

6 The list below contains some corporate crimes, in order to provide some examples of the most significant corporate crimes contained 
in article 25-ter of Legislative Decree No. 231/2001:

·	 False corporate communications (art 2621 of the Civil Code)

·	 False corporate communications to the detriment of stockholders and creditors (art 2622 sub-sections 1 and 3 of the Civil Code)

·	 Fraudulent financial statements (art 2623, sub-sections 1 and 2 of the Civil Code)

·	 Preventing controls (art 2625, sub-section 2 of the Civil Code)

·	 Fictitious capital formation (art 2632 of the Civil Code)

·	 Unlawful refunding of capital contributions (art 2626 of the Civil Code)

·	 Unlawful appropriation of earnings and reserves (art 2627 of the Civil Code)

·	 Illicit operations concerning shares or stock of holding companies (art 2628 of the Civil Code)

·	 Actions prejudicial to creditors (art 2629 of the Civil Code)

·	 Undue influence over the Stockholder’s meeting (art 2636 of the Civil Code)

·	 Stock manipulation (art 2637 of the Civil Code)

·	 Preventing the public regulatory authorities from performing their functions (art. 2638, sub-sections 1 and 2 of the Civil Code).
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Relations with Local, National, European 
and International Public Institutions are to 
be maintained only by departments and per-
sons specifically appointed to do so. There-
fore, each document regarding modalities 
through which Barilla has established rela-
tions with the various institutions, shall be 
collected and kept. 

All relations with Local, National, Europe-
an and International Public Institutions are 
exclusively limited to forms of communica-
tion intended to explain Barilla’s activities, to 
respond to informal requests or accounting 
audits (queries, questions); in other words, 
efforts to explain the company’s position 
regarding relevant issues.

It is absolutely forbidden to:

•	 consider or propose employment and/or 
business opportunities that could personally 
benefit employees of the Public Institutions;

Within the context of their professional activ-
ities, Barilla employees are required to avoid 
situations in which the parties involved in the 
transactions, such as Authorities employ-
ees or any member of their families, have a 
conflict of interest. Barilla employees are all 
required to report any situations in which 
they have or supposed to have a personal 
interest or represent an interest on behalf of 
a third party, conflicting with those of Barilla.
This report shall be addressed either to their 
immediate superior, the Board of Directors, 
the Board of Auditors and/or the Internal 

Within the framework of their duties, Baril-
la Personnel shall never accept, not even 
on special occasions, gifts or other bene-
fits related to their professional activities; 
such gifts are allowed only when the values  
is small7.
In any case, any Barilla employee receiving, 
either directly or indirectly, requests or offers 
of gifts or benefits exceeding the recom-
mended value, must always be authorized 
by the designated manager or by its supe-
rior, if subordinate, and shall give notice to 
the Internal Control Committee.

6.2 
RELATIONS WITH PUBLIC INSTITUTIONS

6.3 
CONFLICT OF INTEREST

6.4 
GIFTS, PRESENTS 
AND OTHER FORMS OF BENEFITS

•	 offer or in any way provide gifts or any 
other form of benefits or gratuities;

•	 solicit or obtain confidential information.

Moreover, it is forbidden for Company Per-
sonnel, outside contractors, consultants 
working for the Group’s companies and 
third parties to:

•	 falsify and/or in any way alter reports in 
order to obtain undue advantage or any 
other benefit for the Company or the 
Group;

•	 falsify and/or in any way alter documents 
in order to obtain support or approval for 
a project that does not meet the stand-
ards of applicable laws and regulations;

•	 utilize public funds for purposes other 
than those for which they were obtained 
and earmarked.

Control Committee, whichever is appropri-
ate and accordingly to the Italian Civil Code 
specific laws and regulations.
More specifically, all Company employ-
ees and all other people or entities having 
an objective opportunity to influence the 
decisions of the Company must absolutely 
refrain from using their position and power 
to influence, even implicitly, Company deci-
sions in a manner that would benefit them-
selves or work to the advantage of members 
of their own family, their friends or acquaint-
ances for personal reason whatsoever.

Barilla’s Personnel shall never request or 
accept gifts or other benefits for them-
selves or others, from their subordinates or 
any member of their subordinates’ families. 
Each subordinate shall never offer gifts or 
other benefits to its superior, its superior’s 
relatives or cohabitants, save for the excep-
tion of gifts of a modest amount. In any case, 
Barilla’s Personnel shall refrain from practic-
es prohibited either by law or commercial 
practices or Code of Ethics adopted by the 
companies or entities with which they have 
business relationship.

7 The recommended limit: 50,00 Euro
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